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Abstract

This paper examines the determinants of women’s early-stage entrepreneurial activity
(TEA) in five Southeast European countries — Greece, Croatia, Romania, Hungary, and
Slovenia — using data from the Global Entrepreneurship Monitor (GEM) Adult Population
Survey for 2021 (n=5,100). The analysis is based on binary logistic regression. The results
show that attitudinal factors and elements of social capital play a more important role than
demographic characteristics. Self-employment stands out as the strongest predictor,
followed by perceived entrepreneurial skills and personal contact with entrepreneurs. At
the same time, fear of failure significantly reduces the likelihood of engaging in
entrepreneurial activity. The findings are interpreted within a framework that combines
Welter’s contextual approach and Bandura’s concept of self-efficacy, pointing to the
importance of both the social environment and individual perceptions. The paper
contributes to the understanding of women’s entrepreneurship in Southeast Europe and
provides a basis for policy measures aimed at encouraging the greater participation of
women in entrepreneurial activity.
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JETEPMUHAHTE PAHE IIPEAY3ETHUYKE
AKTUBHOCTH )KEHA Y JYTOUCTOYHOJ EBPOIIN:
HAJIA3HU U3 UCTPAXKUBAIbBA
GLOBAL ENTREPRENEURSHIP MONITOR

Arncrpakr

OBaj pag HCTIUTYyje AETEPMHUHAHTE paHe MPEIy3eTHIIKE aKTHBHOCTH JKEHa, OJHOCHO
TEA axtuBHocTH, y neT 3eMasba Jyroncroune EBpore — I'puxoj, XpBarckoj, Pymynuju,
Mahapckoj n CrnoBenwju — KopumhemeM nofgaTaka W3 ucTpaxuBama Global
Entrepreneurship Monitor, Adult Population Survey 3a 2021. roauty, Ha y30pky oz 5.100
WCIIMTaHWIA. AHajM3a je 3aCHOBaHa Ha OMHAPHO] JIOTHCTUYKO] perpecwju. Pesynratu
MOKa3yjy Aa (hakTopu MOBE3aHU Ca CTABOBHMA M EJIEMEHTH COLMjAJTHOT KaruTajia MMajy
3HAYajHUJY yJIOTY O AeMorpad)CKuX KapakTreprcTuka. CaMo3arocieHOCT ce U3Baja Kao
Hajja4yd MPEeUKTOp, HAKOH Yera ciie/ie NEpLHUNUpaHe MpeIy3eTHHYKE BELITHHE U JIMYHU
KOHTAaKT ca Tpexy3eTHHIMMa. McToBpeMeHo, cTpax Of Heyclexa 3HauajHO CMambyje
BepoBaTHONY YKJbydHBama y Npedy3eTHUUKY aKTHBHOCT. Hanasu cy wHTeprpeTHpanu y
OKBHpPY KOjU KOoMOWHyje BenrepmH KkoHTekcTyadtHM mnpuctyn M baHmypwH KoHIenT
caMoe(DUKAaCHOCTH, yKasyjyhum Ha 3Ha4aj Kako JpPYIITBEHOT OKPYXKEHa, TaKo U
WHIVBUIyaIHUX Heplernyja. Pax nonprHOcH pasymMeBamy JKEHCKOT NPETy3eTHUIITBA Y
Jyroucrounoj EBpomnu 1 ripy»a 0CHOBY 3a Mepe MOJIMTHKA yCMEpEeHe Ka MOACTHIamY Beher
yderha eHa y Ipeay3eTHIYKO] aKTHBHOCTH.

KibyuHe peun: KEHCKO NpeIy3eTHHUILTBO, paHa Ipeay3eTHHIKa akTuBHOCT, GEM,
caMOe(hMKaCHOCT.

INTRODUCTION

Women’s entrepreneurship is an important driver of economic
growth, innovation and employment in both developed and transitional
economies. Despite its recognised importance, women continue to partici-
pate in entrepreneurial activity at significantly lower rates than men. Ac-
cording to recent GEM data, in several economies two or more men are
engaged in early-stage entrepreneurial activity for every woman (GEM,
2025). This gap reflects a combination of individual, social, and institu-
tional factors that shape women’s entrepreneurial decisions across different
economic and cultural contexts (Welter, 2011; Bullough et al., 2022). The
determinants of women’s early-stage entreprencurial activity have been
widely examined in the literature. However, most empirical studies focus
on developed Western economies, while transitional and post-socialist con-
texts remain comparatively underexplored (Shepherd et al., 2025; Pradana
et al., 2025). This limits the applicability of existing findings and leaves
open questions regarding the relative importance of attitudinal, social cap-
ital, and contextual factors in shaping women’s entrepreneurial activity in
such environments. The issue is particularly relevant in Southeast Europe,
a region characterised by specific legacies, strong gender norms, and une-
ven development of entrepreneurial ecosystems (Ognjenovi¢, 2023). Alt-
hough some insights can be drawn from cross-national studies, there is still
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a lack of research focusing specifically on the determinants of women’s
early-stage entrepreneurial activity in this region. This study aims to exam-
ine the determinants of women’s early stage-entrepreneurial activity (TEA)
in five Southeast European countries — Greece, Croatia, Romania, Hun-
gary, and Slovenia — using data from the Global Entrepreneurship Monitor
(GEM). The analysis focuses on the role of demographic, attitudinal, and
social factors shaping women’s entrepreneurial activity in this regional
context. The study contributes to exsiting literature by providing empirical
evidence on the determinants of women’s early-stage entrepreneurial ac-
tivity in Southeast Europe, a region that remains relatively underrepre-
sented in entrepreneurship research. In addition, the study simultaneously
examines demographic characteristics, individual attitudes, social capital
and social perceptions of entrepreneurship, offering a more comprehensive
understanding of the factors associated with women’s entrepreneurial en-
gagement.

THEORETICAL BACKGROUND

Research on women’s entrepreneurship has developed significantly
over the past few decades, evolving from a marginal subfield into an im-
portant part of the broader entrepreneurship literature. Early studies were
mainly comparative, focusing on identifying differences between male and
female entrepreneurs, while less attention was given to understanding the
specific nature of women’s entrepreneurial experiences (Jennings & Brush,
2013). More recent research shifts the focus towards viewing entrepreneur-
ship as a phenomenon shaped by a combination of individual, social, and
contextual factors (Bullough et al., 2022). It is increasingly recognised that
women entrepreneurs often rely more on social capital, networks, and flex-
ible business approaches to overcome snstraints and access opportunities
(Chavez-Rivera et al., 2024). Despite these developments, the literature re-
mains strongly focused on developed Western economies, while transi-
tional and post-socialist contexts are still relatively underrepresented
(Maurya et al., 2026; Stosi¢-Pani¢, 2022). In this regard, Welter (2011)
emphasized that entrepreneurial activity cannot be understood inde-
pendently of the context in which it takes place. Institutional conditions,
social norms and cultural expectations shape access to resources and op-
portunities and are particularly relevant in explaining women’s entrepre-
neurial behaviour. At the same time, individual perceptions also play an
important role. Bandura’s (1997) self-efficacy theory suggests that individ-
uals who believe they possess the necessary knowledge and skills are more
likely to engage in entrepreneurial activity. In the case of women, this fac-
tor may be especially important, as perceived capability can influence the
decision to enter entrepreneurship even in the presence of structural con-
straints. Taken together, these perspectives provide a basis for analysing
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women’s entrepreneurship as the result of both contextual influences and
individual-level factors. Southeast Europe represents a specific context for
studying women’s entrepreneurship. Countries in this region share the ex-
perience of transition from socialist to market economies, which has led to
changes in formal institutions, while certain social patterns and norms have
remained relatively stable. In such conditions, formal institutions have
changed relatively quickly, while informal norms, including gender roles
and social expectations, have remained more persistent (Bullough et al.,
2022). This affects access to resources, labour market participation, and
opportunities for starting a business. Entrepreneurial ecosystems in the re-
gion are unevenly developed, which contributes to differences in the level
of entrepreneurial activity across countries (Jani¢ijevi¢ & Konti¢, 2023;
Mati¢ et al., 2025). Building on the previous discussion, the determinants
of women’s early-stage entrepreneurial activity can be grouped into demo-
graphic, individual and social factors. Based on the theoretical framework
and previous research, the following hypotheses are formulated.

Demographic Characteristics

Demographic and socioeconomic factors represent the basic level of
determinants of women’s entrepreneurial activity. This group of variables
includes age, work status, education level and household size, each of
which may influence women’s entrepreneurial engagement in different
ways depending on the broader socioeconomic context. Age is consistently
identified in the literature as an important predictor of entrepreneurial ac-
tivity. According to the life-cycle perspective, entrepreneurial engagement
varies across different stages of life (Efendi et al., 2024). In earlier stages,
individuals accumulate knowledge, experience and networks, while later
stages may be associated with greater family responsibilities and higher
opportunity costs (Martinez-Rodriguez et al., 2022).

Work status represents an important socioeconomic predictor of en-
trepreneurial activity. Prior experience in self-employment or similar forms
of engagement contributes to better recognition of business opportunities
and reduces perceived barriers to entry (Bullough et al., 2022; Ivanovi¢-
buki¢ & Lepojevic, 2017). In contrast, women who are not active in the
labour market face more limited access to resources and reduced capacity
to start a business.

Education is theoretically linked to the development of human capital
and entrepreneurial competencies. However, empirical findings suggest that
the relationship between formal education level and women’s entrepreneurial
activity is not straightforward. In some cases, the applicability of knowledge
and practical experience plays a more important role, especially when
attitudinal and social factors are considered (Chavez-Rivera et al., 2024).

Household size reflects the balance between family resources and
responsibilities, both of which may have a dual effect on women’s entre-
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preneurial activity. Larger households may provide additional support
through financial assistance, shared responsibilities and childcare, facilitat-
ing business start-up and development, particularly in early stages (Kur-
niawan et. al., 2025). At the same time, in contexts characterized by more
traditional gender roles, a larger household may increase the burden of re-
sponsibilities predominantly carried by women, reducing the time and re-
sources available for entrepreneurial activity (Oladipo et al., 2023). Empir-
ical evidence on this relationship remains mixed and largely depends on
the broader cultural and institutional environment (Welsh et al., 2023).
H1: Demographic characteristics (age, employment status, education
level, and household size) significantly affect the likelihood of
women participating in early-stage entrepreneurial activity.

Individual Attitudes and Social Capital

Perceived entrepreneurial skills represent one of the most important
individual-level determinants of entrepreneurial activity. Based on Ban-
dura’s (1997) self-efficacy theory, this variable reflects the extent to which
individuals believe they possess in necessary capabilities to start a busi-
ness. Women who perceive themselves as more capable are more likely to
engage in entrepreneurial activity, particularly in contexts with limited in-
stitutional support (Lifian et al., 2022; Bechthold et al., 2026).

Fear of failure is consistently identified as one of the main barriers to
entrepreneurial engagement. Women tend to report higher levels of fear failure
to men, which can negatively influence their decision to start a business
(Mathur & Phillips, 2025). The effect is often more pronounced in transitional
economies, where economic uncertainty and weaker support systems increase
perceived risk (Sica et al., 2025). Fear of failure influences both entry into
entrepreneurship and subsequent business decisions (Mehdi & Singh, 2023).

Personal exposure to entrepreneurial networks reflects the role of
social capital. Knowing individuals who have recently started a business
provides access to information, experience and practical insights, which
can encourage entrepreneurial engagement (Wasim et al., 2024). In con-
texts where formal support mechanisms are limited, informal networks be-
come particularly important, as they can compensate for the lack of insti-
tutional support (Welter, 2011; Abdelnaeim & Ajonbadi, 2024).

H2: Individual attitudes and social capital factors are significantly

associated with the likelihood of women engaging in early-
stage entrepreneurial activity.

Social Perceptions of Entrepreneurship

Social perceptions of entrepreneurship refer to how entrepreneurial
activity is valued within society, including perceptions of entrepreneurship
as a desirable career choice, the perceived social status and their visibility
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in the media. These perceptions reflect the broader institutional and social
context (Welter, 2011) and can act as signals shaping entrepreneurial aspi-
rations and decisions. However, their effects are not straightforward, par-
ticularly for women in environments where entrepreneurship is associated
with traditionally masculine norms.

Perceiving entrepreneurship as a desirable career choice represents
an important indicator of its social acceptability. In environments where
entrepreneurship is positively valued, a higher propensity to engage in en-
trepreneurial activity can be expected. However, when prevailing social
norms limit women’s roles in entrepreneurship, this effect may be weak-
ened (Bullough et al., 2022).

The perceived social status of successful entrepreneurs may act as a
motivational factor by signalling the social value of entrepreneurial suc-
cess. However, in context where the image of a successful entrepreneur is
predominantly masculine, this effect may be ambivalent. High status does
not necessarily encourage women’s participation and may instead reinforce
the perception of entrepreneurship as a male-dominated domain (Lifidn et
al., 2024; Sundermeier, 2024).

Media visibility of successful entrepreneurs can contribute to the
normalization of entrepreneurial careers and provide role models that stim-
ulate entrepreneurial aspirations. However, when such representations are
predominantly male, their effect on women may be limited. Research
shows that same-gender role models are particularly important for shaping
entrepreneurial intentions among women (Bullough et al., 2022).

H3: Social perceptions of entrepreneurship are significant predictors

of women’s involvement in early-stage entrepreneurial activity.

METHODOLOGY

This research aims to identify the factors influencing women’s in-
volvement in early-stage entrepreneurial activity. The analysis is based on
data from the Global Entrepreneurship Monitor (GEM) Adult Population
Survey for 2021. The study focuses exclusively on the female population.
The initial dataset included 6 121 respondents, while after removing cases
with missing values the final sample consisted of 5 100 observations.

The statistical analysis was conducted using IBM SPSS Statistics
software. Binary logistic regression was applied to examine the effects of
independent variables in explaining the probability that women engage in
early-stage entrepreneurial activity.

The dependent variable in the research is Total Early-Stage Entre-
preneurial Activity (TEA), which includes individuals who are in the pro-
cess of starting a business or managing a new venture younger than 42
months. The variable is coded as a binary categorical variable, distinguish-
ing women involved in early-stage entrepreneurial activity from those who
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are not. The development of the research model is based on previous stud-
ies that examined determinants of entrepreneurial activity. The model in-
cludes three groups of factors: demographic characteristics, individual per-
ceptions, and societal perceptions of entrepreneurship (Figure 1).

Independent Variables

Demographic Characteristics

Dependent Variable

9 Total Early-Stage Entrepreneurial Activity (TEA)
Individual Attitudes and Social Capital

+ Assessment of entreprencurial skills 9

neurs in immediate environment

+ Fear of failure a

Societal Perceptions of Entrepreneurship

+ Entreprencurship as desirable

* Social statu

+ Media attention devoted to entreprencurial activities

Figure 1. Conceptual model
Source: Author's

Each variable included in the model was selected based on relevant
literature that identified these factors as important determinants of entre-
preneurial activity. The model structure follows the conceptual framework
commonly used in GEM-based entrepreneurship research.

RESULTS

Binary logistic regression was used to examine the influence of se-
lected variables on women’s involvement in early-stage entrepreneurial ac-
tivity. The Omnibus Test of Model Coefficients indicates that the model is
statistically significant (chi-square = 561.067; df = 22; p = 0.000) suggest-
ing that the independent variables significantly improve the prediction of
the dependent variable. According to the Hosmer-Lemeshow test, chi-
square value is 8.082 with significance level of 0.425, indicating that the
model fits data well, as there is no statistical difference between the ob-
served and predicted values. The results show that the model explains
25.8% of the variance in the dependent variable (Nagelkerke R2 = 0.258).
The overall classification accuracy of the model is 92.7%. The results of
the binary logistic regression are presented in Table 1, where predictors
with statistically significant overall or individual effects are discussed.
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Table 1. Binary logistic regression

Variables in the Equation

95% C.L

B SE. Wald df Sig. Exp(B)_for EXP(B)

Lower Upper

Step D. Age range for all 32,644

la

respondents recoded from

AGE and AGE7c.

D. Age range for all 0,549 0,235 5,460
respondents recoded from

AGE and AGE7c.(1)

D. Age range for all -0,608 0,307 3912
respondents recoded from

AGE and AGE7c.(4)

GEMOCCU. GEM 182,714
harmonized work status

with self-employed

GEMOCCU. GEM -1,903 0,751 6,418
harmonized work status
with self-employed(2)
GEMOCCU. GEM
harmonized work status
with self-employed(6)
GEMEDUC. GEM 19,992
harmonized educational

attainment

Qil. How many peopledo 0,286 0,056 26,319
you know personally who

have started a business or

become self-employed in

the past 2 years? Would it

be none, one, few or many

people?

Qi3. You personally have 0,396 0,048 68,494
the knowledge, skill and

experience required to start

anew business.

Qi4. Youwouldnotstarta -0,183 0,040 20,955
business for fear it might fail.

Qi7. In my country, those -0,098 0,049 4,002
successful at starting a new

business have a high level

of status and respect.

1,648 0,138 142,876

5

0,000

0,019

0,048

0,000

0,011

0,000

0,001

0,000

0,000

0,000

0,045

1,732

0,545

0,149

5,196

1,331

1,486

0,833

0,907

1,093 2,745

0,298 0,995

0,034 0,650

3,966 6,808

1,193 1,485

1,353 1,632

0,771 0,901

0,824 0,998

Constant -3,618 0,524 47,647 1 0,000 0,027

a. Variable(s) entered on step 1: D. Age range for all respondents recoded from AGE and AGE7c.,
GEMOCCU. GEM harmonized work status with self-employed, GEMEDUC. GEM harmonized
educational attainment, E. How many members make up your permanent household, including you? Qil.
How many people do you know personally who have started a business or become self-employed in the
past 2 years? Would it be none, one, few or many people? Qi3. You personally have the knowledge, skill
and experience required to start a new business., Qi4. You would not start a business for fear it might fail.,
Qi6. In my country, most people consider starting a new business a desirable career choice., Qi7. In my
country, those successful at starting a new business have a high level of status and respect., Qi8. In my
country, you will often see stories in the public media and/or internet about successful new businesses...

Source: Author's analysis
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The following discussion addresses only statistically significant pre-
dictors. Age group show an overall statistically significant effect (Wald =
32.664,df=5, p=10.000). Compared with the reference category of women
aged 18-24, women aged 25-34 (OR = 1.732, p = 0.048) show a signifi-
cantly higher likelihood of engaging in entrepreneurial activity. These re-
sults are in line with the life-cycle perspective on entrepreneurship, accord-
ing to which entrepreneurial propensity tends to increase in early adulthood
as individuals accumulate human capital, work experience and professional
networks. In later stages, higher opportunity costs, stronger family and ca-
reer commitments, and a lower tolerance for risk (Kautonen et al., 2014;
Martinez-Rodriguez et al., 2022), which may reduce entrepreneurial en-
gagement. The strongest predictor in the model is self-employment status.
Women who identified as self-employed (GEMOCCU category 6) show
significantly higher likelihood of participating in early-stage entrepreneur-
ial activity (B=1,648; Wald=142.876, p=0.000; OR=5.196). Compared
with women employed full-time or part-time, self-employed women are
more than five times more likely to be engaged in entrepreneurial activity.
This result supports previous research suggesting that prior entrepreneurial
exposure plays a crucial role in shaping the propensity to start new ven-
tures. Previous research highlights such experience strengthens oppor-
tunity recognition and entrepreneurial confidence (Brush et al., 2009; Kel-
ley et al., 2017), while more recent studies emphasize the importance of
experiential learning in women’s entrepreneurship (Bullough et al., 2022).
In contrast, retired or disabled women show significantly lower odds of
entrepreneurial engagement (GEMOCCU category 2: OR=0.149,
p=0.011), which may reflect limited access to resources, health constraints
and reduced financial capacity associated with labour market exit (Marlow
& McAdam, 2013). Education level shows an overall statistically signifi-
cant effect (Wald = 19.922; df = 4; p=0.001). However, none of the indi-
vidual education categories differ significantly from the reference category
of women without formal education alone does not significantly influence
participation in early-stage entrepreneurial activity once other individual
and social factors are considered. These results indicate that the role of ed-
ucation in women’s entrepreneurship may depend more on the type and
applicability of acquired knowledge that on the level of formal education
attainment itself. These findings are consistent with research indicating that
the applicability of knowledge and practical skills plays a more important
role than formal educational attainment (Chéavez-Rivera et al., 2024).
Household size does not show a statistically significant effect, indicating
that its influence is not direct and may depend on contextual factors. This
support previous findings suggesting that the relationship between family
structure and women’s entrepreneurship is complex and varies across cul-
tural and institutional settings (Welsh et al., 2023). Taken together, these
results indicate that H1 is only partially supported.
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Individual-level factors show strong and consistent effects. Know-
ing entrepreneurs is statistically significant predictor of women’s involve-
ment in early-stage entrepreneurial activity (Qil: B=0.286, Wald=26.319;
p=0.000; OR=1.331). Women who personally know entrepreneurs are
more likely to engage in entrepreneurial activity than those who do not
have such contacts. The odds of participating in early-stage entrepreneur-
ship are 1.33 times higher for women who report knowing entrepreneurs.
This highlights the importance of social capital and informal learning.
Through such contacts, individuals gain access to information, advice and
firsthand insight into entrepreneurial processes (Klyver & Grant, 2010;
Welter, 2011; Wasim et al., 2024). Perceived entrepreneurial skills repre-
sent a statistically significant predictor of women’s involvement in early-
stage entrepreneurship activity (Qi3: B=0.396; Wald=68.494 p<0.001;
OR=1.486). Women who believe they possess the knowledge, skills and
experience necessary to start a business are more likely to engage in entre-
preneurial activity than those who do not. The odds of participating in
early-stage entrepreneurship are about 1.49 times higher for women who
perceive themselves as capable of starting a business. This result is con-
sistent with research grounded in Bandura’s self-efficacy theory (Bandura,
1997) and supported by empirical studies emphasizing the central role of
perceived capability in shaping entrepreneurial behavior (Lifian et al.,
2022; Bechthold et al., 2026).

Fear of failure represents a statistically significant negative predic-
tor of women’s involvement in early-stage entrepreneurial activity (Qi4:
B= - 0.183; Wald=20.955; p=0.000; OR=0.833). Women who report
higher levels of fear of failure are less likely to engage in entrepreneurial
activity. An increase in fear of failure reduces the odds of participating in
early-stage entrepreneurship by about 17%. This confirms its role as a key
psychological barrier. Previous studies consistently identify fear of failure
as one of the main constraints to women’s entrepreneurship, particularly in
uncertain and transitional environments (Sica et al., 2025, Mehdi & Singh,
2024). These findings indicate that H2 is supported.

Other variables, such as entrepreneurship as a desirable career and
media visibility, do not show statistically significant effects. This suggest
that broader societal signals alone are not sufficient to influence entrepre-
neurial behaviour without supportive individual and contextual conditions.
Taken together, these results indicate that H3 is not supported.

CONCLUSION

The aim of study was to examine the determinants of women’s
early-stage entrepreneurial activity in Southeast Europe, considering the
specific institutional and socio-cultural characteristic of the region. The
findings suggest that women’s entrepreneurial behaviour is not equally
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shaped by all observed factors, but rather that certain groups of determi-
nants play a more prominent role.

The results indicate that demographic characteristics have a partial
explanatory power. While age and work status emerge as relevant predic-
tors, education and household size do not show consistent effects. This sug-
gests socioeconomic indicators alone are not sufficient to explain women’s
engagement in entrepreneurship, and that their influence depends on the
broader context in which entrepreneurial decisions are made.

In contrast, individual attitudes and social capital appear as the most
consistent and robust determinants. Perceived entreprencurial skills, fear
of failure and exposure to entrepreneurial networks significantly influence
women’s participation in early-stage entrepreneurial activity. These find-
ings underline the importance of individual perceptions and immediate so-
cial environment, particularly in contexts where formal institutional sup-
port is limited.

On the other hand, social perceptions of entrepreneurship do not
show the expected effects. The results indicate that broader societal signals,
such as the perceived status of entrepreneurship or its visibility in the me-
dia, do not directly translate into higher levels of entrepreneurial engage-
ment among women. In some cases, these perceptions may even reflect
underlying gender norms that limit women’s identification with entrepre-
neurial roles.

Taken together, the findings indicate that H1 was partially sup-
ported, H2 was supported, while H3 was not supported. The results suggest
that women’s entrepreneurial activity in Southeast Europe is influenced
more strongly by individual attitudes and social capital than by broader
social perceptions of entrepreneurship.

From a theoretical perspective, the study contributes to the growing
body of literature that emphasizes the importance of contextual and indi-
vidual factors in explaining women’s entrepreneurial behavior. The find-
ings provide additional support for Welter’s contextual approach and Ban-
dura’s self-efficacy theory by demonstrating that entrepreneurial engage-
ment among women is shaped not only by socioeconomic characteristics but
also by perceived capabilities, social networks and attitudes toward risk.

From practical perspective, the findings suggest that policies aimed at
fostering women’s entrepreneurship should go beyond formal support
measures. Greater emphasis should be placed on strengthening entrepre-
neurial competencies, reducing perceived risk, and facilitating access to
networks and role models. Informal learning mechanisms and social support
structures appear particularly relevant in shaping entrepreneurial outcomes.

This study is subject to several limitations. The use of cross-sec-
tional data does not allow for capturing changes over time, while the reli-
ance on perceptual variables may introduce subjective bias. In addition,
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although the study covers multiple countries, differences between national
contexts are not examined in detail.

Future research could benefit from longitudinal approaches and a
more detailed analysis of contextual differences across countries. Further
attention should also be given to the interaction between individual and
contextual factors, to better understand the mechanisms underlying women’s
entrepreneurial behavior.
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JETEPMHUHAHTE PAHE ITPEAY3ETHHUYKE
AKTHUBHOCTMU )KEHA Y JYTOUCTOYHOJ EBPOIIN:
HAJIA3HU U3 UCTPA’KUBAIBA GLOBAL
ENTREPRENEURSHIP MONITOR

Bojaun Jlekosuh, Munenko Matuh, Ilyman booepa, Cynunua Musayrtunosuh

Yuusepsuret y Hoom Cany, Exonomcku daxynrer y Cyborunu, Cybotunua, Cpouja

Pe3ume

Pajn anam3upa petepMHUHaHTE paHe NpeAy3eTHHYKE aKTHBHOCTH JKeHaA y TEeT 3eMajba
Jyroncroune EBpone: I'puxoj, Xpsarckoj, Pymynuju, Mahapckoj n Cnosennju. Mcrpaxu-
Bame je 3acHoBaHO Ha momarmma Global Entrepreneurship Monitor, Adult Population
Survey, 3a 2021. ronuHy, Ha y30pKy ox 5.100 ucrmranuna. OcHOBHY IHJb pafa Ouo je ma
ce YTBPIH KOjU AeMOrpadCKi, HHANBUIYATHN U APYIITBEHH (PaKTOpH YTUUYY HA BEpOBaT-
HoNy yKJbY4HBaHbha )KCHA Y PaHy MPe/Iy3eTHHYKY aKTUBHOCT.

Pesynrarn GuHapHe JIOTHCTHYKE perpecHje Mokasyjy a qemMorpadceke KapakTepuCTHKe
MMajy caMo JenuMuyaH yTunaj. CTapocT v paJHU CTaTyC U3MIBajajy ce Kao 3HauajHH (ak-
TOPH, IOK 00pa3oBame 1 BeJMYHHA JOMalHCTBA He TI0Ka3yjy JOC/eIaH CTATUCTUYKY 3Ha-
4aj. [ToceOHO ce ncTHYe caMo3aroc/IeHOCT Kao HajCHAKHUH MPEANKTOP, LITO yKasyje aa
MPETXOJIHO MCKYCTBO M HETIOCPeHA MOBE3AHOCT ca MpPey3eTHHUIITBOM 3HauajHO rnoseha-
Bajy BepoBaTHONY Mpeny3eTHUYKOT aHTKOBAha KEHA.

Hajsehn 3Ha4yaj nMajy mHAMBHIYaTHN (DaKTOPH U EIEMEHTH COIMjaTHOT KalnTalia.
JKene koje mporemyjy Ia mocenyjy motpeOHa 3Hamka, BEIITHHE H UCKYCTBO 32 MOKPETamke
nociia mMajy Behy BepoBatHohy z1a ce ykibyde y npexy3eTHHIITBO. Takole, mo3HaBame 0co-
0a Koje Cy MOKpeHyJIe CONICTBEHH T10Cao0 MMO3UTHBHO yTHYE Ha MPey3eTHHIKY aKTUBHOCT,
jep omoryhasa npuctyn nHpopManyjama, puMeprMa 13 Ipakce U He(hOpMaITHOj MO/IPII-
. Ca ipyre cTpaHe, CTpax o]l Heyclexa IIpe/iCTaB/ba 3HauajHy IPEepeKy U CMabyje Bepo-
BAaTHONY yKJbYUMBamha )KeHa Y PaHy NPETy3eTHUUKY aKTHBHOCT.

Iupu apymTBeHN GakTOPH, KAo LITO Cy MOXKEJBHOCT MPETy3eTHHUIITBA Kao KapHjep-
HOT M300pa, APYIITBEHH CTAaTyC YCIHELIHHUX MPeIy3eTHHKA U MEAMjCKa BUUBHBOCT HPE/y-
3ETHHILTBA, HUCY TIOKa3aJIM OYCKHBAHHU TUPEKTaH yTunaj. To yKasyje Ja MO3UTHBHA CIIMKa
0 MPEY3EeTHUILTBY Y JPYIITBY cama 1o ceOU HHuje Z0BOJbHA 3a Behe yKIby4HBabe KEHa Y
Npeay3€THUYKE aKTUBHOCTH, HAPOYUTO Y KOHTEKCTY TPAAUIHMOHAIHUX POAHHUX YyJiora U
OI'paHUYCHE NMHCTUTYITUOHAJIHE ITOJIPIIIKE.

3axspyuyje ce a Mepe MOJPIIKE )KESHCKOM MPeIy3eTHUIITBY Tpeba 1a Oyay ycMepeHe
Ha jauarse Mpey3eTHIYKIX KOMIIETCHIN]a, CMabChe MEPLMIMPAHOT PU3HKA U CTpaxa of
HeycIexa, Kao 1 Ha pa3Boj MEHTOPCKHX IIporpama M Ipe/y3eTHHYKIX Mpexa. Ha Taj HaunH
Moryhe je CTBOPHTH IOBOJBHU]E yCIIoBe 3a Behie ydehie skeHa y paHoj PeIy3eTHIIKO] aK-
THBHOCTH Y 3eMJbama Jyroucrouse Espore.
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